2003 Want List

PEOPLE

-Hispanic families: engaged in activities, nuclear and extended (grandparents, etc)

-African American families: engaged in activities nuclear & extended

-Average looking men/women: “Everyman” in natural poses ages 25-40

-Non-white but non-ethnicity specific men, women

-People sneezing: portraits, etc for allergy/cold/flu season type shots….

-Overweight person trying to fit into undersized clothing, bathing suit; some light humor OK, but need straight shots, too

-Concept image: child abuse, graphic, active: children crying, looking traumatized, isolated, withdrawn threatened by adults and child bullies

-Children participating in music: music class in elementary/middle school, children at a recital, with and without an audience

-Elementary (6-12) and Middle School (13-15) aged children of any ethnicity engaged in a variety of activities. Lots of textbook publishing requests.

LOCATIONS:

FOREIGN:

-Asawan Palace, Bangkok, Thailand

-Taiwan

-All/any travel shots: need local lifestyle, people, activity, NOT obvious American tourists!

-Middle East: primarily city/ modern lifestyle, Westernized and traditional, particularly women; people engaging in media: reading/watching TV, etc. “This is the Middle East today” approach

-France: Wine Harvest: festivals, harvesting, etc

-Scandinavia: particularly winter; traditional Christmas markets, city scenes with snow.

-Worldwide: especially Italy; market scenes: colorful, vibrant, active images of open air, produce, pasta, spice markets showing people, families.

-Mexico: Acapulco, pottery markets and craftspeople.

DOMESTIC:

-Street scenes/city scenes that are graphically, actively representative of a certain location: i.e.: annual Texas chuck wagon roundup as it heads through Dallas city center, artsy & creative approach desired: images should convey atmosphere

-Chesapeake Bay

-Finger Lakes!!! Many unfulfilled requests in last 2 months

-Autumn hiking 

-California coastal scenics, roadways

-California costal real estate non-landmarks, just representational of residential development, market, general exterior architecture

-Florida… a variety of roadways, turnpike, fishing, camping, people taking hiking tour in Everglades

HOLIDAYS, ETC

-Classic Christmas: Christmas at home, traditional and New England specifically, families engaged in holiday activities, “Christmas at home,” making cookies, decorating tree, NOT opening presents or gifts under tree shots…

-Chanukah: similar to above: families engaged in activities: lighting menorah, playing dreidel, etc.

-Kwanzaa: similar to above: lighting candles, making crafts, listening to storytellers, etc.

-Islamic Americans celebrating, Ramadan: AND not holiday specific: “This is Islamic America”: mixed ethnicity: some prayer OK but more lifestyle than religious needed

-Valentine’s Day: people in activities: giving candy, children making valentines, etc.

LIFESTYLE

-People gathered, relaxing, etc. in new homes

-Same person in a variety of daily activities: shopping, working, picking up kids at school, exercising, etc., for “A day in the life of” … particularly “modern” women. Some room for men, too.

-Slightly overweight people exercising: women, seniors, children

-Children (!!!!) & adults doing yoga, meditating; several unfulfilled requests with buyers expressing great frustration that these shots simply cannot be found anywhere…

-People: especially families, hiking, camping, fishing, generally making use of National Parks in particular, along established routes and trails; details on locations needed

-Women/men at spas, receiving mud bath, massage, facials, etc.

-Fit, middle age/mature/seniors exercising, living active lifestyles: active shots, not portraits

-Adults playing at the beach: with and without children, in the water, snorkeling, etc. obviously having fun … with a “real people, real times” feel to them… Buyers are specifying “NOT your typical honeymoon type shots” for this category of usage.

HEALTH/MEDICAL

-EMTs engaged with patients: not necessarily emergency/accident, but those, too

-People with prescriptions: buying, taking, looking; expressive, seniors, mothers with children; think cost of healthcare and stress associated with rising costs…

-Concept images of “viruses” i.e. 3-D arty compositions, people in medical biohazard suits, in lab environments

-“Medical marijuana”

SCIENCE:

-Concept images: nuclear power/war

-Concept images: bio-warfare

-Emerging technology
PEOPLE:

-HS Students in classrooms: ethnically diverse, engaged, possibly looking at camera, working class/disadvantaged kids, but not ‘gangsta’ look; kids who would achieve if given the opportunity, resources; both insufficient AND this is what education can look like shots…

-Up to date elementary, racially diverse, group shots, classrooms, interaction primarily amongst children: all kinds; cooperating, fighting, friends, alienation

-Islamic Americans: editorial use

BUSINESS

-Animated conversations between business people in business setting: not studio: fluid, natural expression, diverse race, gender, age

-Raw product for use in clothing, etc.

ANIMALS:

-Skulls & skeletons

-Snapping turtles

-Painted turtles: be sure to identify exact species: purchases are for editorial use and are highly specified to species: just “turtle” is not going to sell…

-Piranhas in habitat

-Rhesus monkeys

-Chimps: medical testing/research…

-Armadillos

-Big Game fish: marlin, tuna, striped bass, etc.: wanted in habitat primarily. Some dead fish OK but should be entire body and not gory.

-Harbor seals: Atlantic 

SPORTS:

-Hiking: lots of requests for these: we have lots of hiking shots but we need active (not posed) images with the people in focus and facing the camera, distant shots of people just do not present well and have no practical purpose unless really sharp and distinctive. Good ambient lighting necessary! … Sure, easy for me to say, I know, I know (
FOOD:

-Boxed lunches: adults and children, both homemade and “catered” styles

-Single, well-defined items: a cinnamon bun, a steak, less presentation, more practical … creative but well defined.

OCCUPATIONS:

-Security operations: workers, installations in airports, buildings, schools

-Law enforcement: police engaged in work related activity: should be graphic representations: booking suspect, taking fingerprints, escorting prisoners to confinement, writing ticket, etc.

INDUSTRY

-Contemporary assembly line workers in action

-Current technology: need both property/model released with name of company identifiable as well as general operational details, not identifiable to any branded company

-Compact disc manufacture, MP3, etc.…

-Robotic engineering

CONCEPTS:
-Cue ball hitting another pool ball concept: behind the cue ball… for that matter, same with 8 ball…

-Lottery balls: winning losing: taking a chance, gambling., luck, fate, etc.…

-Depression: adults, children, “Wall Street types”

-War: ground, global, nuclear

-Man with lipstick on cheek: concepts: mixed: romance, infidelity, etc.

-Shaft of sunlight beating down on dry, hot, arid desert landscape

General Rules of Thumb:

-Contemporary images only!

-Be very attendant to lighting, and composition … please, we have many images of landmarks, architecture, locations, etc. that are not salable due to shadows, noonday sun, poorly defined subject matter, and intended “art” shots that don’t quite make it…

-Be thinking in terms of global/national events: as referenced in several places above: terrorism, bioterrorism, Middle East, cost of prescription medications, high unemployment levels, etc.… Current events are in demand; with some thought you can run slightly ahead of the curve; e.g. if we go to war, images of soldiers, male and female departing and saying goodbye to families will be in demand, etc., etc.…

-Active, spontaneous, not staged/ or conspicuously talent shots of people, events needed desperately. I am getting more and more requests for “capture the moment” type shots of very high quality but with a “real” feel to them. Once again in this department, am hearing consistently from buyers that they are having a really hard time finding such images. Lots of room for creativity but needs clear definition…

-One thing buyers uniformly praise our site for is that we have unique images, quirkier and less deadpan, straight on or uniformly “trendy” than the competition

-Animals: for the most part, zoo shots of wildlife do not sell; most wildlife shots must be clear, sharp and in the natural habitat. Exception: illustration of animals in zoos: in this case, signage, zoo personnel, etc. should be included with animals. Farm animals: dead on, graphic representations, some unique humor or behaviours can be great but most requests are for the animal, period; full body, primarily “this is a pig” editorial use 

-Cell phone/laptop images as “new technology” approach is dated; part of everyday life is fine, but not needed in particular…

